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2017 Halo Awards Entry Form 

Applications Accepted until 1/17/2017
(Late entries accepted until 1/24/2017 
with late fee)

You've done well. You've done good. Now earn some recognition for a job well done.

The Halo Awards are North American highest honor for corporate social initiatives and cause marketing.
Outstanding companies and causes will compete in the following categories:

·  Best Digital Engagement

·  Best Education Campaign 

·  Best Employee Engagement Campaign

·  Best Environmental/Animal Campaign

·  Best Health-Related Campaign

·  Best Message-Focused Campaign 

·  Best Point of Sale Campaign (consumer donation)

·  Best Social Service Campaign 

·  Best Transactional Campaign (consumer-triggered corporate donation)

·  Best Video Creative

Category descriptions may be found here.

Need some inspiration? 

Check out previous Halo winners here.
Be sure to watch:

‘Tips for Creating an Award-Winning Halo Award Submission’

Free Webinar Here
Step 1:  Pay Halo Entry Fees and Upload An Electronic Copy of This Completed Entry Form at https://cmf.memberclicks.net/2017-halo-entry. You will be given a choice to pay your fees online with a credit card or to mail a check. 
If you need additional time to fill out this entry form, you may pay your fees online or by check and then submit an electronic version of this entry form by the deadlines above to halos@engageforgood.com. 
Standard Entry Fee Per Campaign (includes 1 category): $150 (if received by 1/17/17).
Fee per Additional Category: $50/category

Late Entry Fee (submissions received between 1/18/17 and 1/24/17): $100 additional

For example: If you submit the "Acme Saves The Fruit Flies Campaign" in the Transactional and Video categories, you would be charged $150 + $50 for a total of $200. If you were ALSO submitting the "Acme Help Kids Read Campaign" into the Education category, you would enter that separately into the registration system and pay an additional $150.
Step 2:  Send A Hard Copy of This Completed Entry Form(s) and Any Supporting Materials to:

Halo Awards | 63 Overlook Place | Rye, New York 10580 | (914) 921-3914

Each entry must be accompanied by 1) Submission Background plus 2) a Submission Detail limited to three pages that address all of the requested subjects and may be accompanied by 3) Supporting materials that visually capture the essence of the campaign (see “Supporting Material on p3).
SUBMISSION BACKGROUND

Submission Categories: (Campaigns may be entered in multiple categories; there’s a $50 fee for each additional category. Check all that apply.)

 FORMCHECKBOX 
 Best Digital Engagement 

 FORMCHECKBOX 
 Best Education Campaign

 FORMCHECKBOX 
 Best Employee Engagement Campaign

 FORMCHECKBOX 
 Best Environ or Animal Campaign 
 FORMCHECKBOX 
 Best Health-Related Campaign
 FORMCHECKBOX 
 Best Message-Focused Campaign

 FORMCHECKBOX 
 Best Point of Sale Campaign

 FORMCHECKBOX 
 Best Social Service Campaign
 FORMCHECKBOX 
 Best Transactional Campaign 

 FORMCHECKBOX 
 Best Video Creative

PLEASE NOTE: IF THIS SUBMISSION WINS A GOLD OR SILVER HALO AWARD, THE WINNING BUSINESS, NONPROFIT AND/OR AGENCY ARE EXPECTED TO REGISTER AT LEAST ONE REPRESENTATIVE TO ATTEND THE ENGAGE FOR GOOD CONFERENCE IN CHICAGO ON MAY 31-JUNE 1 TO ACCEPT THIS AWARD. WINNERS WILL BE PROVIDED WITH A REGISTRATION DISCOUNT.
Title of Campaign Submitted (fill out one form per program): _____________________________________________________
Entrant Contact Information:
Name:___________________________________________________________________________________________________
Title:____________________________________________________________________________________________________

Company:________________________________________________________________________________________________

Address:_________________________________________________________________________________________________

City: ____________________________________________________ State:_____________ Zip Code:_____________________
Telephone:__________________________________Email:________________________________________________________
SUBMISSION DETAIL (Due by 1/17/17)
Business Situation Analysis including company and product positioning, competitive environment and target consumer descriptions and business objectives:

Nonprofit Situation Analysis including organization positioning, competitive and target consumer description and nonprofit objectives:

Program Strategy:

Tactical Program Description:

Evidence of The Program’s Business Success (include as much measurable data as possible):

Evidence of the Program’s Cause-Related Results (include as much measurable data as possible):

Supporting Material

To document your entry, please submit print, radio or video creative, website, packaging, photographs of events or displays, premiums, research, clippings and other documentation of program impact organized in a three-ring binder or other presentation package. Photographs or renderings of oversized materials are preferable to the actual items due to limited storage. Video should be submitted on a thumb drive and can be any format except .wmv. 

Entry materials become the property of Cause Marketing Forum, Inc. and will not be returned. By entering you grant Cause Marketing Forum, Inc. the right to reproduce your entry materials to describe your entry for publicity purposes and for print, online, video or live presentations. By entering you grant Cause Marketing Forum, Inc. the right to share entry materials with researchers and practitioners unless specific portions of the materials are clearly marked confidential.

NOTE: Previous Halo Award winning campaigns are not eligible for re-entry in the same categories they've won in the past with the exception of new creative materials entered into the video category.

